Workshop 1 Morning session Friday May 30 2008

Janneke van Wijk

Ed Klute introduces the different presentations of organisations. Purpose of this workshop is to share knowledgde about how to apply media tools in a comprehensive and sustainable way to improve social cohesion and intercultural dialoque in multicultural urban areas.

Many participants are using media in the neighbourhood. And there is a process going in the neighbourhood that is not only about making television.

The Game, Drew Mackie
www.usefulgames.co.uk
Objectives

The game is a social media game developed to allow communities to understand media. The game is also played by governemental organisations to understand media. It is game that will help membership organisations understand and plan for the impacts that social media will have on the way they offer services and otherwise engage with their members.

Budget
Cybeshoek, Amsterdam

www.cybersoek.nl
Objectives

Cybersoek is 1 of the 40 focus areas in the Netherlands. It is a community and training centre. It is easily accessible and safe, open to everybody in the neighbourhood and flexible. People come for individual personal grow and some become volunteer afterwards and help other people from the neighbourhood. 

Budget
UKSoundTV, London UK

www.uksoundtv.com
Objectives

UkSoundTV is a youth run broadband web channel that looks at urban street culture. Focusing on music, new technology and local/global issues - UK Sound TV is the first broadband channel produced and directed by a team of youth produers from Bow, East London. The main focus is young peoples perspectives on the things that affect and interest them on a local, national and global level. UK Sound TV gives young people a chance to get their voice heard, and offers young people a chance to work in the creative industry across a wide range of disciplines. UK Sound TV is made by youth for youth.

Budget

Youth Press Agencies. The Netherlands

www.makeaconnection.nl
Objectives

The organisation is financed by Jantje Beton and Nokia. The project is about making websites, film, paper with young people. The setting is in a community. The project last 10 weeks , 2/3 hours a week and is for 8-10 participants. 

Youth workers get a training and get working material. 1 mediaprofessional is helping the children and the youthworkers.

Budget

StampMedia, Belgium

www.stampmedia.be\
Objectives

Stampmedia wants to kick the mainstreammedia.  They learn young people good journalism by creating first some bad journalism. Bythat contrast they learn better good journalism is the point of view. There are may workshops and the youngsters work with good equipment. Not only good equipment and quality is important. The products for the kids are also respect, skills, portfolio and a platform for telling stories.

Budget

Draj, the Netherlands
www.draj.nl 

Objectives

Draj is a cooperation between Museon, Het Koorenhuis, Dienst Openbare Bibliotheek Den haag en Direct Dutch Publications.

 The main aim is is to offer culture to children from 8 to 13 who get les in contact with culture than other. Films are also part of the project but most important is to learn to write a good story and making pictures.

For promoting their project the children wear t-shirts and caps. 

Budget

C21Vox

www.c21vox.tv
Objectives

Since 1996 c21VOX has been running innovative projects combining new media & arts to encourage self-expression, primarily in young people, putting them in the foreground of the production process.  

For example a group of young people from a Youth Street Project based on a housing estate in Kings Norton have been exploring the issues surrounding anti-social behaviour in their area.

Facilitated by Birmingham multimedia organisation c21VOX and a team of youth workers, the group of young people took part in a series of workshops,  learning a range of multimedia skills from scripting to presenting, researching, broadcasting, filming and editing.

Quote: “Out of confusion comes enlightment”

Budget

