Report on MEDIA4[ME]

Thursday, 29 may.

Start

Bert Bakker (Mira Media) starts this conference with a plenary speech. After 9/11 a lot of different groups in our societies have lost their trust in the national media. They are searching for alternatives. Therefore it is important to gain more diversity in the media and to stimulate media literacy in our societies and their media users. It is important that citizens themselves are active and not just being passive victims. 

Wim Noomen (Netherlands Press fund) is promoting media diversity and cooperating in this with other countries and organizations so we can exchange policies and research and learn from each other. Therefore he promotes stimulating international networks. Innovation, he says, is very important for the media to survive. Therefore it is important to know about young people and the way they use media and what kind of media. For example they seem to loose interest in news and traditional media. Has this to do with their (absent) interest in news or with the way news is being represented?  Wim Noomen is very interested in this relation between news media and young people and he would like to know what other organizations know about this.

Seminar 2

MEDIA4ME network

The idea behind media4me

· It’s an one year old initiative;

· Intercultural media project: projects are closed and nothing else happens afterwards.

      Instead we should learn from each other and use each other expertise’s;

· Problem: how to implement our policy (about media literacy) in schools and other institutions? We are facing a marketing problem here, we all recognize. So we should work together to improve this;

· It is not a new network but a network on networks. Media4me looks what already existing networks have in common. They should join together and learn about each other experiences and expertise on aspects like intercultural media, social cohesion, intercultural dialog and citizenship. These are the central points of focus;

· It is important to spread the message to more organizations and to look for other kinds of networks already existing in Europe, to know what they are doing and how to contact them.

· National networks got national partners. The challenge is to bring national partners together because it happens very often that they do not know other organizations that are working in the same field in their country. So we should do the same on national level as we are talking about today on international level. Today we also have to look for delegates for our own countries;

· We should look at what kind of activities people and organizations undertake in their own countries;

· We should create a platform. This doesn’t mean a global thing but a platform to strengthen local initiatives. 

Part 1

In the first part of the seminar a couple of people from organizations from different countries tell about their activities.

Euro Media Literacy

The European charter for media literacy and a network database registered since 1986.  More information about this project on: www.euromedialiteracy.eu and euromeduc, a European exchange network on: www.euromeduc.eu.

Digitales

Digitales is a transnational project on digital story telling with countries like the Netherlands and Greece. In these projects people tell personal stories about their lives. They do this in workshops with very simple technologies. In two days they make short films which are posted on the website of digitales. This project gives a lot of insight in identities all around the world.

Imagine your future project with the digitales project: personal empowerment, research tool and international partnership. Each country uses the idea in their own way. In the Netherlands for example they used schools. In Germany they used the idea on a women centre.

Some ask: what about the interactivity? The stories seem very personal. Answer: In working on the stories there is a lot of interactivity. Next to that digital storytelling produces a whole collection of personal stories. These can be compared and create a collective. 

Digitales is a very successful and sustained project which focuses on the process and less on the final results.

Roots & Routes

Started in the Netherlands and is now a international project. The project focuses on media, music and dance. The target group are youngsters who want to make a living from music, media and dance.

Goals Roots & Routes on Media:

· Diversify media;

· Emancipate participants;

· Enhance skills;

· Media education;

· Collaborate with musicians and dancers.

Working method: interaction and collaboration with different organizations.

They created a new website which is functioning as a platform. The participants want to keep in touch with each other. Roots & Routes stimulate to create your own project in your own country.Roots & Routes and their participants is a result from another conference where they met. For more information look on the websites: www.rootsnroutes.org and www.rootsnroutes.tv. 

Cultures around the block

Cultures around the block is a initiative from the cultural centre in Prague. It is a local media projects which runs already in seven different countries. They build a platform and collect materials in the different countries. For more information: www.europeancity.cz, “your street, my street” (film), “Dialogue of cultures” (festival).

Eunic

Eunic is a dutch initiative in the form a website. Eunic is just started and it’s goal is to function as a network because of the lack of a national platform. It is now growing and is divided in clusters which depend on the organizations.

Part 2

In the second part of the workshop the group split up in subgroups. In these groups the delegates tell each other about their organizations, their projects, their partners, their expertise’s, their problems, their participants, their wishes and what they think about a network on networks like media4me. Do they want to join? And are they willing to put some effort in it? We also talk about the idea of an “around the table”.

In Spain they already have national “around the tables”. Xeno clipse is promoting the diversity in media trough these sessions. These are necessary because people and organizations don’t know what is happening in their own countries. After a session people keep in touch and there is a publication of the conference.

Look on the website: www.xenoclipse-net.eu.

From the seminars we found that a great majority would like to join “round tables” as well on national as on international level (although money could be a problem here). All the dependents understand and share the necessary of a well functioning network. On the other hand, there are a lot of media projects running so if there should be a round table it should be specific. Next to that, what could be a problem is that organizations want to keep their experience and knowledge for their selves.

